Bapuant Ne 26

Bri6epure JIBA BepHBIX CyKICHHS, XapaKTEPU3YIOIIHE MAPKETHHT X MCHEIKMEHT.

1) OmHUM U3 TIEPBBIX TOMOKEHHS TEOPHH MEHEPKMEHTA HA TIPAKTHKE MPHMEHHUT IpoMbiiieHank W, Illymmerep.

2) OcHoBy MapKeTHHTa cocTaBisgeT marketing mix, BKIIfodaromuit 4P: moTpeGHOCTD, IPUOBLIL, INTAHUPOBAHKE U IPOJAXKa.

3) IloHATHE «MEHEDKMEHT» MPOUCXOIUT OT aHIW, PHIHOYHAS JEATEIBHOCTEY) M 0003HAUYaeT COBOKYIHOCTB IIPOLECCOB CO3/IaHUS, IIPO-
JIBH)KEHUS U IIPEIOCTABICHUs IPOLYKTa MM YCIYTY MOKYIIaTeNsM.

4) K 0CHOBHBIM 33/1a4aM MapKeTHHIa OTHOCUTCS B3aNMOZEHCTBHE ¢ MOTPEOUTEIIMH U UX MTOOLIPEHHE.

5) K meTonam aJMUHUCTPAaTUBHOIO BO3AEHCTBUSA B MEHEDKMEHTE OTHOCHTCS ()OPMHUPOBaHKE OJIaronpUsITHOIO MOPaIbHO-IICUXOIOrHYe-
CKOT'0 KJIMMara Ha MpeApUsITHH.

6) Amepukanckuii nHxeHep ®@p. Telnop cra 0CHOBOIOIOKHUKOM HayYHOH OpraHU3aly TPyJa U MEHEDKMEHTA.
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